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Green Earth Expo

February 26t 27th 28th

About Green Earth Expo

A Combined Business to Consumer & Business To Business
Sustainable Commerce & Lifestyles Trade Show Event

Green Earth Expo 2010,t he second in a series of ASustainabl e Comn
Events, provides a regional platform to differentiate organizations from competitors and enhance their
market position, now and in the future.

Our goal is to bring together the organizations and individuals that are committed to taking action on climate
change. Then, help these partners and their customers reduce the impacts of climate change through
networking, education and promotion of sustainable product and services.

Stand Up & Stand Out!, ABrando your organization withi
Be part of a group of Companies underpinned by responsible business practices, companies that recognize

the interests of society by taking responsibility for the impact of their activities on customers, employees,

shareholders, communities and the environment in all aspects of their operations.

This obligation is seen to extend beyond the statutory obligation to comply with legislation and sees
organizations voluntarily taking further steps to improve the quality of life for employees and their families as
well as for the local community and society at large.
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Why be a
Green Earth Expo 2010 / Sustainable Commerce &
Lifestyles Trade Show Event is the second in a series
of events slated for the next ten years and is dedicated
to the unification of businesses, corporations and
institutions and individuals that will lead the way to a
new, stable, environmentally sustainable and
prosperous economy.

part

As an Exhibitor, Sponsor, or Speaker your company

will gain exposure to government officials, committees
and industry leaders working toward viable solutions to
our economic, ecologic and sustainable energy issues.

Our Exhibitors represent the forward thinking industry
leaders that believe embracing a new green
marketplace is the best long-term solution to build a
secure, sustainable and prosperous economy while at
the same time, protecting our planet and creating a
viable future for generations to come.

Sell your products or services from the main exhibit
hall floor to a unified and purpose driven, targeted
consumer base.

Be recognized as a socially responsible and proactive
organization.

of

tAntilsa ni tmpcoor traengt

Gain exposure to leaders from a wide range of other
green industry sectors, including: renewable energy
technologies, solar, hydrogen, wind, natural gas, nano
technologies, manufacturing and distribution,
commercial supply chain, transportation, finance and
investment, employee health care and much more.

Gain exposure to mainstream media covering this
historical national effort to rebuild the US economy.

Insure maximum visibility of new products and
initiatives offered by your organization.

Network with other industry leaders that have the same
goals and objectives, share ideas and marketing
strategies, connect with potential industry partners,
consumers, buyers and suppliers that are engaged in
building the new green market place.

The following pages (Pages 8 i 14) will explain why
just one region on our planet can make such a huge

i mpact on the wel/l being of
health.
The statistics are extr emg
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Within the envelope of this thin blue line,
all life in the known Universe exist.
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